
GLAZA Restricted Fundraising Dashboard As of August 31, 2024

FY 2024-2025 Total Restricted Funds Raised to Date:   $2,361,514
Zoo Director Priorities: $2,350,304 raised of $2,686,860 Goal



8/1/2024 - 8/31/2024 Budget Actual Variance
New Acquisition Sales 30,600$       34,818$       4,218$                    
New Booth Sales 30,600$       21,426$       (9,174)$                   
Renewal Acquisition 30,600$       24,700$       (5,900)$                   
Renewal Booth Sales 40,200$       29,461$       (10,739)$                
Renewal Mail Sales 85,500$       125,285$    39,785$                  
New Sales with Rebates 12,300$       5,059$         (7,241)$                   
Website Sales 70,200$       56,840$       (13,360)$                
Member Ticket Sales 3,300$         2,634$         (666)$  
Miscellaneous 395$            170$            (225)$  
TOTAL 303,695$    300,393$    (3,302)$                   

GLAZA Membership Revenue Dashboard As of August 31, 2024 

 $4,956,000FY 2025 Total Budget Goal: 
Budget to Date:     $582,410 Actual to Date: $545,298

YEAR-TO-DATE REVENUE VS. FY 2025 BUDGET GOALSAUGUST 2024 MEMBERSHIP REVENUE

MEMBERSHIP BY LEVEL

Individual ($60) Individual Plus ($90)

Family ($150) Family Deluxe ($190)

Contributing Circle ($300) Wildlife Circle ($500)

Conservation Circle ($1000)

7/1/2024 thru 6/30/2025 FY Budget Actual Variance
New Acquisition Sales 475,300$     71,892$       (403,408)$           
New Booth Sales 460,600$     41,622$       (418,978)$           
Renewal Acquisition Sales 548,800$     51,892$       (496,908)$           
Renewal Booth Sales 504,700$     55,135$       (449,565)$           
Renewal Mail Sales 1,435,700$   215,677$     (1,220,023)$         
New Sales with Rebates 132,300$     10,270$       (122,030)$           
Website Sales 1,342,600$   94,054$       (1,248,546)$         
Member Ticket Sales 50,000$       4,446$         (45,554)$             
Miscellaneous 6,000$         310$            (5,690)$               
TOTAL 4,956,000$   545,298$     (4,410,702)$         
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FY 25  AT T ENDANCE  (DAYT IME  A ND  NI G H T-TI ME EVENTS)

Fiscal Year 2025 Attendance & Revenue Dashboard As of 8/31/2024

FY24 ActualFY25 vs FY24FY25 vs BudgetFY25 BudgetFY25 Actual
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GLAZA REVENUE :  MEMBERSHIP, SITE RENTALS, AND SPONSORSHIP

Fiscal Year 2024 Attendance & Revenue Dashboard

ADMISSIONS REVENUE

Fiscal Year 2025 Attendance & Revenue Dashboard As of 8/31/2024

FY24 ActualFY25 vs FY24FY25 vs BudgetFY25 BudgetFY25 Actual
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